Young Audiences &

Digital Content

EXCITED ,
oA vouTr 3B

Presented by: Lee Campbell



I'm Lee Campbell

Founding Member
Digital Youth Council

y @LeeCampbell25




- Digital Youth Council

EXCITED |,
DIGITAL YOUTH .“
COUNCIL IRELAND

} First of its kind in Europe

} Advocacy for Young
People in Technology
and Digital Strategy

% epyc2015









Play the Game
i 2008 PG-13 1h 45m

Fokdok

Cold Storage
2006 R 1h 35m

AirPlay
This video Is playing on Apple TV

10:3¢

NETFLIX




HOW ARE YOU MOST LIKELY TO WATCH TV SHOWS?




Where do you usually first
hear about TV shows?

. . . Television
Social Media Friends on Youtube Ads

Pages/Ads  Social Media

AL L) [ 597

Online Sources =1/3



HOW ARE YOU MOST LIKELY TO WATCH MOVIES?

Downloading

14% Netflix/Online
Streaming
DVD 37%

Rental/Purchase
5%

Cinema
25%

5%

Television
14%

Online Rental




Where do you usually first
hear about new Movies?

Print Freindson  gocial Media Youtube Ads Television
o Social Pages/Ads
Media/  giihoards Media

Online Sources = 49%



v
-

Friday

ML

MOVIES

MANHATTAN

ALPINE — Gloria # %% (PG)
FRI) 2:35 6:15. 655 (SAT)
35.6.15 955 (SUN) 235,
615955

ART — Brie! Encountar

* % &% [NR) (FRi)130 430

730, 030 Trokdkd b
(NR) (FRI)305.605.905
Hamla!l % % %12 [NR) (SAT)
1.4 7, 10 Romeo anc Jubot
* % ok ok (NS) (SUN) 320,
B 10 Tha Royal Balet (NR)
(SUN) 1. 550, 1040

BARONET — Tass (PG) (FRI)
2 545,9 (SAT)2 5459
(SUN)2 545 9

BAY — Popeys (PG) (FRI) 12
210, 4:20, 6.30, 8:40, 10.50
(SAT) 12110. 2:20. 4 30, 6.40.
850, 11, {SUN) 1.3:10. 5:20,
7:30. 940

BEEKMAN — Malvin and
Howard & ® %% (R) (FR!) 12
120, 340, 530 7:20.9.10,

11 (SAT)12 150,340,530
7:20.9:10. 11. (SUN) 1245
235 425615810 10

BLEECKER STREET — The
Maigsa Falcon % & % % (NR)
(FR1 2.6, 1005 The Cane
Mutiny & & % & (NR) (FRI)
345 750 Salo (NR) (FRI)
11.55 Salo (NR) Blooo ot
Beasts (NR) (SAT) 1, 335,

"™ a2 "M oar e 28 2 W

LOEWS 83rd 8T. 1 — Tha
Jork & % (R) (FRI)3.35, 7:45
(SAT) 335, 745 (SUIN) 335,

LOEWS B3rd ST. 2 — The

Shining # # (R) (FRI) 1.20, 4,
640, 920 (SAT)120.4.6:40.
8920 (SUN) 120 ¢4,640.920

LOEWS 83rd 8T. 3 — Private
Banjamin & %% (R) (FRI)1
20,325,530, 7.35 940
(SAT) 120,325, 530, 7.35.
940 (SUN)1.20 3.25 530,
735 8940

LOEWS B3rd ST 4 — Sin
Crazy (R) (FRI) 1:20. 3.30,
540, 7.50, 10 (SAT) 1:20.
3.30, 540, 7.50, 10 {SUN)
1:20, 3:30. 540, 7.50, 10

LOEWS NEW YORK 1 —1Iis
My Turn % & & (R) (SAT)
12.30.2:15. 4. 545 7:30.915
11 (SUN) 1.15.3.4.45.6.30.
815, 10

LOEWS NEW YORK 2 —
Ordinary Paople #* & % % (R)
(FRI) 110,335, 6,825 1050
(SAT) 110,335, 6. 825, 10
50 (SUN) 1230, 250,510
730,950

LOEWS ORPHEUM 1 —
Popaye (PG) (FAI) 12, 2:10,
4.20 630, 8:40, 1050, (SAT)
12, 2.10.4.20,630.840, 10

S0. (SUN) 12, 210, 4.20, 6.30,

S AN Ao

|

CRITERION — Tho Awakening

% (R) (FRI)1,.3.57.9.11
{SAT) 1.3.5.7.9. 11 (SUN)
:g::g. 215 415,615 815,

CRITERION — The Idoimakar
#* %V (PG) (FR1) 1210, 2 20,
430, 6:40, 830, 11. (SAT)
1210, 2.20, 4 30. 6 40, B30,
11.(SUN) 1245 255 505,
715,925

D.W.QRIFFITH — Glona
w2 (PG) (FRI) 2 410,
620, B30, 10,40 (SAT)2
410, 6:20, 8.30, 10.40_ (SUN)
1:10,3:20. 530, 7 40,950

EASTSIDE — Flash Gordon
% % Y% (PG) (FRI) 1230 235,
445 6509, 1105 (SAT)
1230, 2:35, 445, 650.9. 11
05 (SUN)12.2. 4.6.8. 10

" 8th STREET PLAYHOUSE —

Roggao Sunsplash & & &
(NR) {FRI) 4 15,605, 8. 1010
(SAT) 220.4.15. 605 8. 10
10. (SUN) 220,415 605, 8,
1010

BOTH ST EAST — The

Idoimaker % %% (PG) (FAI) 1,

310, 520, 7.35. 9:45 (SAT) 1,
310, 5:20, 7:35, 945 (SUN)
1,310,520, 7.35, 9:45
EMBASSY 1 — Ordinary
Poopla + & % & (R) (FRI) 1}
1:05 310 515, 7:25,8:35
1150 (SAT) 11,105,310,
S8 25 Q38 11809 (S1iny

PARAMOUNT — Bad Timing/
A Sensual Obsasson % *
sun) (FRI} 230, 645 1055

SAT) 230,645 1055 [SUN)
155 555 855

PARIB — Byo_ Bye Braz!
k%% (NR) (FRI)1,3.5.7,
11 (SAT)1,.3.5.7. 11 (SUN)
12,2.4,.6,8.10

PENTHOUSE EAST —
Caliguta (NR). (FRI) 12, 2.40,
525, 815, 1110 (SAT) 12,
240,525 815 1110 (SUN)
1230.320.610.9

PLAZA — Kagomusha & % &
(PG). (FRI) 1,4, 7,10 (SAT) 1,
4,7,10 (SUN)12.3.6.9.

QUAD — Maltvin ang Howard
wh &Yz (R) (FRI)2 235, 415,
6, 7.40,9 25 1110 (SAT)1,
235 415 6,740,925, 1110
(SUN) 135 315,455 635
820,10

QUAD — La Cage Aux Follas
w % % (NR) (FRI) 150, 330,
510.650.8235, 1015, 12
(SAT) 1 50, 330,510, 6:50,
8:35. 1015, 12 (SUN) 1.50,
330, 6:50, 8:30, 1015

QUAD — Flash Gordon (PG)
%Y (FRI)210.4.10. 605
8. 10,12 (SAT) 10,310,
505, 7.05 9, 11 (SUN)1. 3.5,
7.9

QUAD — Flash Gordon ® % %2
(PG) (FRI310.505,705,9

-

UA EAST 85 — The Fith Floar |4
(R), (FRI) 12.30. 3 45, 7 05,

1020 (SAT) 12.30, 345, 705,
1020 (SUN) 1230, 335, 6 401

WAVERLY — Amarica,
Amarica (NR) (FR)) 12,.3.6.9
(6537) 12.3.6.9 (SUN) 12. 3.

ZIEQFELD — The Aock Snow
(NR) (FRI) 1245 3 515,730,
945 (SAT)1245,3 515,
7:30. 8:45 (SUN) 1245, 3,
515, 7:30, 945

e —
BRONX |

ALLERTON 1 — Flash Gordan
* & V2 (PG) (FRI)12 210,
430.6.45,9 (SAT) 12,210,
430, 6:45.9 (SUN) 12, 210,
4130 6459

ALLERTON 2 — Stoo! (PG)
(FRI) 12, V.50, 3.40, 5:30, 7:20,
915 (SAT) 12, 150, 3.40.
530, 720,915 (SUN) 12.
150, 3.40.530, 720,915

ALLERTON 3 — Tha Blues
Brothers % % (R) (FRI) 4 35,
B850 (SAT) 1215,435.850
(SUN) 12:15, 4-35. 850

BAINBRIDGE — Bordarline
* % (PG). (FRI) 2.50, 6 30,
10.10. (SAT) 2:50,6:30, 1010
(SUN) 250, 6:30, 10:10

CAPRI| — Flash Gordon % % 12




DO YOU HAVE AN INTEREST IN NEWS/CURRENT AFFAIRS?




Where do you usually first
hear about News/Current Affairs?

Social Media

News
Websites

Online Sources = 43%




Dilbert

“The Knack”




What do
YOUNG

AUDIENCES
want 7




What devices do we
watch the majority of
This content on?




s

SOCIAL
MEDIA

Networks

¢ snapchat



51% regularly watch
videos which are

5 minutes+



549 want more15-40

second clips of news
and entertainment!



And would be more
likely fo watch them..



65% would click for

more after watching
the short clip!



6-8pm Is The most

popular fime fo
waich, read, listen
and download!



Ensure the same content you supply across TV, Radio etc is provided online
via VOD services

Content should be available at every touch point they want and enable
them to engage with social media while watching all in the one experience.

Content that moves is power! The creation of “Short Teaser” clips which
entertain are key to exploiting this with young audiences

There is major opportunity in developing news platforms for teenagers, to
attract them to become part of your future audience.

Create more educational content related to the school syllabus as 48% of
teenagers said they would like to see more of this, with the emergence of
technology in education




Technology is the
camp fire around
which we tell our
stories



THANK YOU!

leecampbell56@gmail.com

A D 086 222 68 92

Lee Campbell

Founding Member
Digital Youth Councll

, @LeeCampbeli25



